
Attorney Docket No. DEM1P009 j^f^^ll^ 

[plication 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 



In the Patent Application of: Neal et al. 

RECE/VED 

Serial No. : 10/007,002 ^ """^ ^'^ OCT 0 8 2002 

Filed:Nov.mber30,2001 Examiner: Unknown QflOnp Oftno 

For RCLE RELAXATION AND SUBSET OFTIMIZATION SYSTEM "'-'UP 3600 



, , ^^rrifi^gtftnfMaiUpg 
Box: Non-Fee Amendment i hereby certify that this correspondence is being 

Hon. Assistant Commissioner for Patents >^ ^.^^^ ^^^^ ^^j^^^ States Postal Service as First 

Washington, D.C. 20231 class Mail to: Commissioner for Patents, Washmgton, 

D.C. 2023 1 on October 3, 2002. 

October 3, 2002 
Dear Sirs: 

.vmngMATlON '^^™^ STATFMKNT FILEQ 

„^,r.np nr PR 85 1.56 AMP 1.970;) 

.0 37 C.F.R. § 1 .56, Applicants bring fte following documents to the 
Examiner's attention in the referenced application. 

1 US PatentNumber6,094,641.oK.Ouimete.al.entitled"METHODFOR 
INCORPORATING PSYCHOLOGICAL EFFECTS INTO DEMAND 
MODELS." 

2. U.S. Patent Number 6,078,893 to K. Ouimet et al. entitled "METHOD FOR 
STABILIZED TUNING OF DEMAND MODELS." 



Signed: ^ >f Hr^- ' ^T^iwj^ 



3. U.S. Patent 

PRICING SYSTEM." 



Number 5,987,425 to Hartman et al. entitled "VARIABLE MARGIN 
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4 U S Patent Number 5.878,400 to Carter, III entitled "METHOD AND 
APPARATUS FOR PRICING PRODUCTS IN MULTI-LEVEL PRODUCT 
AND ORGANIZATIONAL GROUPS." 

5 U S Pater^t Number 5,873,069 to Reuhl et al. entitled "SYSTEM AND METHOD 
FOR AUTOMATIC UPDATING AND DISPLAY OF RETAIL PRICES." 



6. 



U.S. PatentNumber 5,822,736 to Hartman et al. entitled "VARIABLE MARGIN 
PRICING SYSTEM." 

U.S. Patent Number 5,377,095 to Maeda et al. entitled "MERCHANDISE 
ANALYSIS SYSTEM WITH SALES DATA TABLE AND VARIOUS 
FUNCTIONS FOR PREDICTING THE SALE BY ITEM." 

U S Patent Number 5,1 17,354 to Long et al. entitled "AUTOMATED SYSTEM 
FOR PRICING AND ORDERING CUSTOM MANUFACTURED PARTS." 

U S Patent Number 6,032,125 to Ando et al. entitled "DEMAND 
FORECASTING METHOD, DEMAND FORECASTING SYSTEM, AND 
RECORDING MEDIUM." 

U.S. Patent Number 6,009,407 to Garg entitled "INTEGRATED MARKETING 
AND OPERATIONS DECISIONS-MAKING UNDER MULTI-BRAND 
COMPETITION." 

1 1 U.S. Patent Number 5,712,985 to Lee et al. entitled "SYSTEM AND METHOD 
FOR ESTIMATING BUSINESS DEMAND BASED ON BUSINESS 
INFLUENCES." 



10. 
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. V, . 125 355 to Bekaertetal. entitled "PRICING MODULE 
12 US Patent Number 6,125,355 to dckci 

FORFINANCIALADVISORYSYSTEM." 

,3 US PatentNu.ber6,032,n3toIan.esonenUtIed"MB™ 

Ipparatusporallocating,costing,andpricing 

ORGANIZATIONAL RESOURCES." 

r K .029 139 to Cunningham etal. entitled "METHOD AND 

BASED UPON HISTORICAL DATA." 

M . r 5 918 209 to Campbell et al. entitled "METHOD AND 
15 u.S.PatentNumber5,918,2Uyto^a v ^ ^oR USE IN A 

SYSTEMFORDETERMININGMARGINALVALUESFORUSEIN 

REVENUE MANAGEMENT SYSTEM." 

T u ^94Q 120 to Foley entitled "AUTOMATED 
16 U.S. Patent Number 5,249,120 to foiey „ 
MANUFACTURINGCOSTINGSYSTEMANDMETHOD. 

, K ..08 162 to Ouimetetal. entitled "METHOD FOR 

T u prTAIS98/10521 to Ouimetetal. entitled "A 

• rrr— 

DEMAND MODELS" 

„ U.S. Pateat Number 5.063,506 .o B^ckweU e. al. e^Wed "COST 
OPTIMEATION SYSTEM FOR SUPPLVmO PARTS. 
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20. U.S. Patent Number 6,205,431 to T. Willemain et al. entitled "SYSTEM AND 
METHOD FOR FORECASTING INTERMITTENT DEMAND." 

21. U.S: Patent Number 5,459,656 to R. Fields et al. entitled "BUSINESS METHOD 
PROJECTION SYSTEM AND METHOD." 

22. U.S. Patent Number 5,299,1 15 to R. Fields et al. entitled 'TRODUCT DEMAND 
SYSTEM AND METHOD." 

23. U.S. Patent Number 5,799,286 to J. Morgan et al. entitled "AUTOMATED 
ACTIVITY-BASED MANAGEMENT SYSTEM." 

24. U.S. Patent Number 5,732,401 to D. Conway entitled "ACTIVITY BASED 
COST TRACKING SYSTEMS." 

25. "Report of Novelty Search" by Patentee, dated Feb, 9, 2001 

26. "Report of Novelty Search" by Patentee, dated July 25, 2001 

27. Stephen J. Hoch et al, "Store Brands and Category Management", The Wharton 
School, University of Pennsylvania, March 1998, pp. 1-38 

28. Bruce G.S. Hardie et al., "Attribute-based Market Share Models: Methodological 
Development and Managerial Applications" University of Pennsylvania, Working 
Paper 98-009, pp. 1-48 

29. Alan Mercer, ^'Non-linear Price Effects", Journal of the Market Research Society, 
dated 7/1/96, p.227 
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No. 3, Part 2 of 2, 1995, pp. G122-G132 

n A • et al "A Logit Model of Brand Choice Calibrated on Scanner 
32 Peter M.Guadagmetal., ALogui 938 
. c • Vnl 2 No 3 Summer 1983, pp. 203-238 
Data", Marketing Science, Vol. 2, no. o 

of Consum^Research. Vol. .0. J»e .9S3, pp. 96-108 

34. Eileen Bndges e, al., A H.gh e,.8, 
Expectations" Marketing Science, Vol. 14, No. i,. 

= . n„al "ANewClassofMarketShareModels-.MaAeting 
35 Richard R.Batsell,etal., ANew^i<i 

science. Vol. 4, No. 3, Smrnner 1985, pp. m-198 

CP - .TheEffectofPricePromotionsonVariabilityinProduct 
36. Jagmohan S. R.J». Tl-e Eff^ of P 

Category Sales", MaAeting Science, Vol. 11. No. J, s 

3, Kobertl.Dolan,"Howr>oyouKrr„wWhen*ePriceisKigh.r,Ha.ard 
Business Review, Sep.ember-Oc.ober 1995, pp. 5-U 

f H^tPrnceneitv in Multinomial Logit 
3s. FusunGonn..«MuUipleSo„r«s„™»^y ^^^^^^ 

Models: Methodological and Managenal Issues , Markenng 
3, Summer 19932, pp. 213-229 
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3, Kobe.M.Schindl.etaU~dConsu..Sa^^^ 
99-Ending Prices", Journal of Retailing. 6/1/96, p. 187 

. 1 »TV,. Relationship between Retail Price Promotions and 

40. Francis J. Mulhem et al., The Relationsh^, 

Regular Price Purchases", Journal of Marketmg, Vol. 59, October 

u . 1 .^The Effects of Advertising on Brand Switching and Repeat 

41. JohnDeightonetal., TheEffectsot February 1994, pp. 28- 
P^chasing", Journal of Marketing Research, Vol. XXXI, Febru ry 



43 



.T M nf Sales Promotions on When, What, and 
42. SunilGupta,"Reflectionson'lmpactofSalesProm ^^^^^,,,1993, 
HowMuchtoBuy"',JoumalofMarketingResearch,Vol.XXX,Nov 



pp. 522-24 



43 Richard A. Briesch. "Does U MaUer How price r»n.oti- Are 
■ operationalizedr, Marketing Letters 8:2 (1997), pp. 167-181 

M Bvung-Do Kin, et al., "Modeling flte Distribution of Price Se^itivity and 
L^lL.rOpt^alRetailPric.ng^:ournalo«nsine..Bcono»^^ 

Statistics, July 1995, Vol. 13, No. 3 
« Wi,,ian,K.Dil,oneta,.,"ASegn,en.-.eve.M<.elof«egor.Volnn.eandBrana 
Choice", Mariceting Science, Vol. 15, No. 1, 1996, pp. 38-59 

• . „f<itnre-Level Price Elasttcity", Journal of 
46 Stephen J. Hoch at al., "Determ—s of Store Uvel P 

Marketing Research, Vol. XXXll (February 1995), PP 17-29 
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. . TT • „ ^tnre Scanner Data", Marketing Science, Vol. 12, No 3, 
Productivity Using Store i>canneri^*ia , 



Sununer 1993 



^.keUng Research, Vol. XXXI. (November 1996), pp. 442-452 
.„.i,OeWc,.Ka„.or;..Ma.n«Se.eofS.a.»erOa."HarvaraBusi„es, 
Review, Reprint F00205 

50 BuoWin Gupta. "Brand Choice, Purchase <nddence, and SeS-— ^ 
r.lcdMode.h.gApproacVMonrna.ofMa..e«nsKesearch,Mayl992,PP. 



201-215, Vol. XXIX 



Snr«hMa.ur,.K„.."Ba..anSe.para.^K^-^^^^^^^ 

^.,Hca«on.oP«— 
School of Management, University oi iNew 

« B.a„her.andD..h.n."Mana«eMar.e.in,b.the— rE^ui^.-Harvara 
Business Review, July-August 1996, pp. 136-144 

33 Chris.en,Ou,.Por.er,S.aelh,.Wi.«n.;"Ush«Mar..^Oa^^^^^ 
Unde^and the Effe^veness of Pronrotton. AcfvUes;' December 22, 

^ Un."AreAs.ega.eSca„nerOataModelsBiasedV.ou.nalofAdver«sins 
■ Research, September/October 1995, pp. RC8-RC12. ARF 

33 au.selle.al.,'— ^nsBrandCon^pletionUslngMicroandMa^oScann. 
^Moum.o,Mar.e.in.Researcl.Vol.XXXI(Mayl994,pp.2S9-303 
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56. Jones. -The Double J»pardy of Sales Promotions." Harvard Business Review. 
September-October 1999, pp. 145-152 

57 Bu^ell. Quelch. & Salmon; "Ihe Costly Bargain of Trade PromoUon " Harvard 
Business Review, Reprint 90201, March-April 1990, pp. 1-9 

58 curry, Divakar, Mathur Wbiteman; "Bvar as a Category Management Tool: An 
mustratton and Comparison with Alternative Techniques;" Journal of 
Forecasting, Vol. 14, Iss. No. 3 (1995), pp. 181-199 

59 AlanLewisMontgomery,"rhelmpaCotMicro-MarketingonPricing 

■ Strategies", ,994 The University of Chicago, Vol. 55/12-A of DissertaUon 
Abstracts International, pg 3922 (Abstract Only) 

60 ,ohnBusch."CostModelingasaTechnicalManagementTool",Research- 
Technology Management. Nov»ec 1994, Vol. 37, No. 6, pgs 50-56 

6,. ..Pacificorp IRP: Renewables Co^ Must Drop 65% to be Competitive with Gas" 

Citation of the above documents shall not be construed as an admission that the 
.jrneeessarilypriorartwlthrespeot.thereferencedappl^^^^ 
oitationoftheabovedocuments shall notbeconstruedasar^resen^ont^^a^^^^ 
„adeoranadmissionthattheinf„,ma.ionoitedhereinis,or,scons,de^t„be,mater,al.o 

patentability as defined in 37 C.F.R. § 1 .56(b). 

This information Disclosure Statemem rs: (,) filed w,.h,„ three (3) m 
aa.eoftheabove-ref=re„cedappllcation,(ii)behevedtoberaedbeforetbe-^^^^ 

Office Ac«ononthemeritsor,(iii)be,ievedtobeaedbe,.reti,em.mg a«.^^^ 
Actionafter the tiling ofaRequestfor continued Exammationunder§1.114.Accord,ngy, 
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believed that no fees are due in connection with the fiUng of this Infonnation Disclosure 
Statement. 

If the Examiner has any questions or comments with respect to the present appHcation, 
the Examiner is respectfully invited to telephone the undersigned at (925) 570 8 198. 



Law Offices of Kang S. Lim Respectfully submitted, 
PMB 436 

3494 Camino Tassajara Road 

Danville, CA 94506 _ 

Voice: (925) 570 81 98 Kang S. tim 

Facsimile: (925) 736 3974 Attorney for Applicant(s) 

Reg. No. 37,491 




WKSLIDS d 
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